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PRESS RELEASE

Redline helps make dreams come true
As part of a drive to raise their profile, especially in rural areas, elicit donor support and encourage children, their friends and families to participate in Reach For A Dream projects, the organisation has appointed specialist stakeholder communications company Redline as its communications partner with effect from 1st March 2009.

David McCullough, Redline’s managing director, says the agency is particularly pleased to be able to partner the Reach For a Dream Foundation to meet its communication objectives as well as further communicating the incredible difference the organisation makes in the lives of children suffering from life-threatening illnesses. 

“The approach we’ve adopted is essentially two-pronged; on the one hand to reach out to children, their families and friends in the more remote areas that may not be familiar with the work of the Reach For A Dream Foundation and encourage them to participate in the programme, and on the other to highlight the real difference the organisation makes to brave youngsters who are facing life threatening illnesses along with challenges that most adults would find hard to deal with,” says McCullough. “In this way, we also aim to encourage sponsors to come forward and help these children fulfil their dreams and, if only for a while, turn their pain and worry into hope and happiness.”

Sian Gutstadt of the Reach For A Dream Foundation says after conducting their own research into specialist communication agencies, Redline’s track record and experience, especially in working with youngsters though various Corporate Social Responsibility programmes in rural and peri-urban areas, made the agency the obvious choice. 

“As a non-profit organisation, Reach for a Dream believes in the power of dreams and encourages children to use theirs to fight their life-threatening illnesses,” she says. “As a result of this partnership with Redline, we will be able to reach out to more children in more areas than ever before, and in this way, continue to make dreams come true for children faced with life threatening illnesses, bringing smiles and joy to youngsters and their families whose days are so often filled with worry and care.”
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